
       

 

WEIGHT WATCHERS UNCOVERS BRITAIN’S 
LACK OF BODY CONFIDENCE 

 

 75 per cent of women dislike their body with two thirds saying they are ‘ashamed’ of how they 
look 

 27 per cent of British women have sex with the lights off or avoid it entirely due to lack  
of body confidence 

 Over 40 per cent of people feel magazines and celebrity culture make them self-conscious  
about their bodies 

 Weight Watchers UK launches Naked Issue to celebrate healthy, strong bodies 
 

New research out today from the world’s leading weight management service, Weight Watchers, 
has revealed that 60 per cent of British women and over a third of British men (34 per cent) admit 
they avoid looking at themselves in the mirror when undressing. A fifth (21 per cent) of those 
surveyed went as far as to say they never look at themselves naked citing disliking their body as 
the reason why (75 per cent). 
 
Over 2,000 men and women were questioned to mark the launch of the September edition of the 
Weight Watchers magazine – The Naked Issue. After losing a total of 22st 3lbs and 29st 13lbs 
respectively with Weight Watchers, six females and three males posed naked to celebrate their 
new-found confidence. The shoot aimed to counteract the unhealthy body image portrayed by 
models and the heavily retouched images of celebrities the public are typically faced with in 
fashion adverts and magazines; instead promoting healthy, strong and happy bodies. 
 
The research also found that a lack of body confidence is affecting British sex lives with over two 
thirds (67 per cent) of people saying they are ashamed of their bodies, and over a quarter of 
women admitting they only have sex with the lights off or avoid it entirely (27 per cent). 38 per 
cent think their partner would not find them as attractive if they saw them naked.  
 
Over half of all respondents (60 per cent) agreed they would not feel comfortable being naked in 
front of strangers and male respondents were more comfortable in front of their partners than 
women (66 per cent were confident versus 46 per cent).  
 
Young women are more comfortable being naked amongst friends than older women with five 
per cent of 25-34 year olds feeling very comfortable versus only two per cent of women over the 
age of 55. Women aged 45 to 54 are so shy in front of their friends that they reported being 60 
per cent more comfortable being naked with their beauty therapist.  
 
40 per cent of women said images in magazines and a focus on celebrities led to them feeling a 
dislike for their own bodies. 15 per cent of men also felt under pressure by the body images 
portrayed in magazines. 
 
Despite 42 per cent of women admitting that they have never once felt comfortable naked, almost 
a fifth of those surveyed (17 per cent) felt they would be happy to take part in a tasteful naked 
photo shoot. Male respondents were far more confident in getting their kit off for the camera, with 
over a third (34 per cent) feeling happy to take part in a shoot.  
 
Commenting on the findings, Helen Renshaw, Editor of Weight Watchers magazine, said:  
 
“It is worrying that so many people feel unhappy or ashamed of their bodies. We hope that 



       
showing and celebrating healthy, strong, ‘real’ bodies will inspire people to feel more confident 
about their own body shape.  
 
“The idea of the Naked Issue was developed because in the world of women’s consumer 
magazines, the September edition is traditionally all about the new fashion season and is the 
most influential issue of the year. We love fashion as much as the next person, but what is more 
interesting than clothes is what is going on in our heads – and how we feel about our bodies.  
 
“Our unique, holistic approach to weight management encourages men and women to feel 
empowered to lead healthier lives without focusing purely on weight and to build a positive 
relationship between food, mind and body for good. 
 
“In addition to our six female members featuring in the September edition, our three male 
members will be appearing in a separate feature in the October issue. We could not be more 
delighted with the results and hope women, and men, are as inspired by our fabulous members 
as we are.” 
 
The research was conducted to celebrate Weight Watchers UK’s Naked Issue of the company’s 
magazine which is on sale from Wednesday, 3rd August at all Weight Watchers meetings, the 
online shop and all major retailers. 
 
For more information on Weight Watchers latest SmartPoints Programme, please visit the Weight 
Watchers website. 
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Notes to Editors 
 
For more information please contact: 
WeightWatchers@shinecom.com or call 0207 100 7100 / 07825 341 700 / 07879 684 005 

 
About Weight Watchers International, Inc. 

Weight Watchers International, Inc. is the world’s leading commercial provider of weight management services, 
operating globally through a network of Company-owned and franchise operations. Weight Watchers holds more 
than 32,000 meetings each week where members receive group support and learn about healthy eating patterns, 
behaviour modification and physical activity. Weight Watchers provides innovative, digital weight management 
products through its websites, mobile sites and apps. Weight Watchers is the leading provider of paid digital 
subscription weight management products in the world. Weight Watchers offers a wide range of food products, 
publications and programmes for those interested in a healthier lifestyle. 
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